Policies for Native Art Network Sponsors

May 11, 2007

Introdu ction

Our commitment to our sponsors is that we will feature your advertising in prominent and meaningful
ways throughout the website, we will maintain the content quality of our site, and we will continue to
expand our marketing efforts to bring more targeted traffic to the web site. Our unique web
advertising model engages banner-weary visitors and introduces sponsors as resources using a
format that incorporates advertising text and pictures as integral content on our website.

Native Art Network was established to provide a quality, professional internet marketing presence for
Native American Artists while cultivating an appreciation for authentic Native American fine art
among web site visitors. We promote museum-quality fine art and the Individual artists who produce
it. We provide high quality services that benefit Native artists and sponsors in an ethical and
culturally appropriate way.

Artists, sponsors, collectors, connoisseurs, aficionados and other web visitors make up the
community of Native Art Network. We strive to cultivate a culture of respect, professionalism,
cooperation, and ethical dealings among all members of the community. Furthermore, we strive to
make visiting the Native Art Network website a pleasant and value-driven experience. We present a
consistent, attractive, easy to use interface, provide useful, interesting and pertinent information,
making it accessible and easy to find, and we allow business functions to be performed intuitively
and easily.

Sponsors, artists and all other members of the Native Art Network community are served by the high
standards of presentation, quality of work, and ethical dealings we maintain. Our policies provide a
framework for consistent participation by Native Art Network sponsors. By participating as an
advertiser, each sponsor implicitly agrees to abide by the policies set forth herein, and to conduct
business in a legal and ethical way. Blatant violation of these policies is grounds for termination of
business relationship and possible forfeiture of unused advertising fees paid in advance to Native Art
Network. Native Art Network will make every attempt to work with sponsors in good faith to address
issues before terminating business relationship.

These policy documents will be amended and revised as needed.
Sponsors

Sponsors are businesses, organizations and individuals who have chosen to advertise on the Native
Art Network web site, have met the eligibility requirements, have agreed to these policies and have
become participating sponsors with at least one advertisement on the Native Art Network web site.
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A Unique Advertising Model

We have a unique advertising model which engages banner-weary visitors and introduces sponsors
as resources to our visitors.

Promotional Ad Page - Each sponsor gets their own Native Art Network promotional ad page at no
additional cost, formatted with our look and feel, that visitors can navigate quickly, get the information
they are interested in, and then click over to the sponsor's web page or contact them by mail or
phone if they want more information. The promotional page is displayed when sponsor's ad is
clicked, and viewing the promotional page does not count against the advertiser's purchased CPMs
(web advertising term referring to one thousand ad exposures).

Promotional Ad Pages Feature the following:
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7. Upcoming shows (optional). If you do exhibitions
or shows where people might come and see you in person, list them here. First line of each entry
can be a link to the web site for that show or exhibition (if there is a web page).

8. Contact Information. Your business name (clicking on it will link to your web page), contact name
(optional), mailing and/or physical address(es), phone number(s). You may list multiple locations
here.

9. Product or service description text to describe your products and services as concisely as
possible. Web visitors want to learn about you quickly and easily, if they like what they see, they
will click your web link to learn more.

Logo and Text ads — Each
page on the site contains one
advertisement in a prime top-
of-page location. Logo ads
(like at the one pictured here) appear at the top of each Native Art Network content page. Text ads
may appear on artist and artwork pages. The home page contains multiple logo ads along the side.

My Traditional Gallery
Fine 100% traditional pottery, weavings, and camings.

When ads are clicked on they take the visitor to sponsor's promotional ad page. Information there is
in a consistent format intended to give the visitor a quick overview, and direct them to the sponsor's
full web site or to contact the sponsor directly. Sponsors do not necessarily need to have their own
web page (some don't).
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Our Commitment to our Sponsors

We will feature your advertising in prominent and meaningful ways throughout the website, we will
maintain the content quality of our site, and we will continue to expand our marketing efforts to bring
more targeted traffic to the web site.

Prominent and Meaningful Ad Placement

Each page on the site contains one advertisement
in a prime top-of-page location. Logo ads appear
on each Native Art Network content page (like the
screen shot on the right). Text ads may appear on
artist and artwork pages. The home page contains
multiple logo ads along the side.

When ads are clicked on they take the visitor to the
sponsor©s promotional ad page. Information there is
in a consistent format intended to give the visitor a
quick overview, and direct them to the sponsor©s
full web site or to contact the sponsor directly.
Sponsors do not necessarily need to have their

own web page.

The Content Quality of the Site

Our web site is designed professionally with an attractive layout, consistently formatted pages,
interesting, useful and pertinent information, intuitive navigation, and user-friendly functionality. We
strive to make visiting the Native Art Network web site a pleasant and value-driven experience.

We maintain high standards for our artists and our sponsors. We represent artists who produce
artwork of the highest quality. We require our sponsors to be ethical and reputable organizations that
support our commitment to benefiting Native artists and communities and conducting business in an
ethical way.

We continually work hard and intentionally to build and maintain our reputation. We are committed to
doing business in a good way, aligning ourselves with good and ethical business partners and
supporting the arts and Native families and communities. The entire Native Art Network of artists,
sponsors, and other affiliates benefit from our high standards of ethics, quality and authenticity.

Our Marketing Efforts

Our marketing efforts include advertising in magazines and other publications, ads in programs of
major juried Indian Art shows, direct interface with people at major art shows and other venues, and
working steadily to build a solid and reputable presence on the web. Our search engine placement is
within the top 15 listings for most of the major search engines for the keywords “native american art”
and “native american fine art”. We continue to expand our marketing efforts as we grow.

Our traffic is steadily growing each month. We receive thousands of unique visitors monthly from
over 60 countries. Our membership of top quality artists is steadily growing also.
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Sponsor Eligibility

Our primary mission is to benefit and provide business opportunities for Native American artists in an
ethical and culturally appropriate way. Our sponsors must support this mission in spirit and in
practice and do business in a culturally respectful and ethical way. Below are guidelines for types of
businesses and organizations that might be interested in becoming Native Art Network sponsors.

Galleries and Museums

For our purposes, museums that have not been granted tax-exempt status by the IRS are
considered commercial galleries.

If you sell artwork, you MUST sell retail, and purchase directly from the artists themselves, and you
must inform and educate buyers about the artist when selling their work. You must maintain a good
reputation among the artists you represent and conduct business in an ethical, fair and respectful
way.

We will not accept sponsors that sell archeological cultural artifacts or trivialize Native American
culture (e.g. offensive names or references, rubber tomahawks, colored chicken feather
headdresses, caricatures of Indians, foreign-made 2Indian® art, trivialized non-authentic replicas of
Tribal culture — whether Native or non-Native produced, like Navajo Kachina dolls - etc.)

Advertiser must buy wholesale or pay commission within the following guidelines:

Wholesale Policy for Commercial Galleries: You must pay artist a fair wholesale price for their
work. 50% of your retail price is the general rule of thumb but may adjust upward or downward
based on professional service you provide the artist, your ability to market the artist, and the
overhead of your business. We require a written justification from galleries that pay a wholesale
price of 40% or less. We will not consider galleries that purchase artwork at a wholesale price of
less than 33%.

Commission Policy for Commercial Galleries: You must pay artist a fair price for commission-
based sales. 60% of your retail price is the general rule of thumb but may adjust upward or
downward based on professional service you provide the artist, your ability to market the artist,
and the overhead of your business. When you sell on commission, you are asking the artist to
front the cost of materials and time and to assume the brunt of risk that a piece will sell in a
timely manner. The artists should be compensated accordingly when a sale is completed. We
require a written justification from galleries that pay artists 50% or less. We will not consider
galleries that pay artist less than 40% of the retail price.

Political, Sex-related, Drug and Pharmaceutical Advertisements

We will not accept advertisements of any kind for these products and services. This list is not
exhaustive, we reserve the right to reject any advertisement and/or sponsor we deem inappropriate.

Alcohol and Alcohol-related Companies and Produ cts

We will not accept any advertising from alcohol or alcohol related companies. Restaurants that
serve alcohol are acceptable. Bars that serve food are not acceptable. Retail outlets that sell
alcohol are acceptable if alcohol sales comprise 10% or less of their business. Ads may not contain
references to alcohol in any way.
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Gaming and Tob acco Companies and Produ cts

We will not accept advertisements that promote gaming or tobacco products. However, we will allow
ads from gaming and tobacco companies that promote or showcase positive contributions the
company is making to communities and society, or that feature projects, people, communities in a
good way. Ads may not contain references to gaming or tobacco in any way.

Advertisers may not link directly to a web page that promotes gaming or tobacco. They may link to a
page on their web site that further details their involvement in ventures for the common good.

Health & Wellness Produ cts and Services

Health and wellness products and services are acceptable, however, pharmaceuticals and drugs are
not. Advertisements may not make any medical claims. Advertisers may not link to a web site that
promotes or sells drugs or pharmaceuticals.
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General Guidelines for Web Site Promotional Ad Page

Your Promotional Ad Page introduces your business to Native Art Network web site visitors. It is your
opportunity to showcase your business in a comprehensive and concise way. Our sponsors are
presented as resources in a format that incorporates them as integral content on our website. In
order to ensure a consistent look-and-feel and maintain the integrity of our site, sponsors must
adhere to our guidelines for developing their promotional ad page.

You may use HTML tags within your profile to highlight, use super- or subscripts, create lists and
display special characters. Please do not change fonts or alter the layout or design of the page. Post
only pictures that you own the rights to. Do not post anything inappropriate. If unsure, contact us first.

We reserve the discretion to determine if any content displayed on the web site is inappropriate.
Sponsor agrees to remove or change any content upon our request.

Email and Spam

You may not use your Native Art Network Promotional Ad Page, your business relationship with
Native Art Network or the Native Art Network name, URL, domain name, or email addresses in
connection with sending spam (unsolicited commercial marketing) email. Violation is grounds for
immediate termination of business relationship and forfeiture of any service fees paid in advance to
Native Art Network.

Contacting Member Artists

As a sponsor, you may contact artists via the website on an individual basis regarding retalil
business oppo rtunities that could benefit them. If you wish to send solicitations for your products
or services, or wish to contact a large number of Native Art Network artists, you may utilize our
brokered mail service at a discount rate. Contact us to learn more.

Valid uses of your Promotional Ad page

Your Promotional Ad page is yours to promote your products and services within our guidelines.

Contact Form on your Promotional Ad page

If you would like to have a contact form on your Promotional Ad page that visitors can fill out and
have the information emailed to you, we can design a custom form to suit your needs. There is no
additional monthly or annual charge for this service, but there is a onetime setup development
charge. Please contact us to learn more.
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